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Founded in 1952, China Council for the Promotion of
International Trade (CCPIT), also known as China Chamber of
International Commerce (CCOIC), is a national trade promotion
organization. It is an important bridge for economic and trade
exchanges and cooperation from home and abroad, and an
important force for promoting the development of an open
economy and serving the overall situation of foreign affairs.

CCPIT Commercial Sub-council, also known as CCOIC

Commercial Chamber of Commerce, which is one of the 23
industrial sub-councils of CCPIT, mainly focuses on service



industry and the field of consumer goods.

The six departments of CCPIT Commercial Sub-council
include: General Administration Office, Finance Department,
Department of Membership Affairs, Department of Exhibition,
Department of Standardization and Department of Education
and Training.
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